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K E Y  S K I L L S

Game monetization strategies
Live game operations
Player behavior analytics
Product-market fit analysis
User acquisition strategies

E D U C AT I O N

Bachelor of Science in Game
Design

Gaming product manager focused on player engagement and monetization

Innovative gaming product manager with six years of experience launching
engaging digital experiences. Passionate about blending user psychology with
data-driven insights to enhance player retention.

GAMING PRODUCT MANAGER | PLAYNATION STUDIOS, LOS ANGELES, CA
JULY 2020 - PRESENT

ASSOCIATE PRODUCT MANAGER | NEXTGEN GAMES, SAN DIEGO, CA
AUGUST 2017 - JUNE 2020

Alex Rodriguez
A B O U T  M E

P R O F E S S I O N A L  E X P E R I E N C E

Led the live-ops team, increasing in-game purchases by 35% through
targeted promotions
Developed new monetization strategies, driving a 20% revenue boost in a
flagship mobile game
Conduct player behavior research to optimize in-game rewards and
retention

Assisted in launching a multiplayer game that reached over 2 million active
users within a year
Managed A/B testing initiatives to refine UX and engagement strategies
Collaborated with designers to create immersive in-game experiences


